


This book details the making of "TEN ICONS 

RECONSTRUCTED," a celebration of ten 

iconic Nike, INC. footwear classics built in 

collaboration with the designer Virgil Abloh.

 The contents of this book capture the 

details of a massive undertaking—one that grew 

naturally from a relationship beginning in 2017—

to form an encyclopedia of images and text 

surrounding the project.

 The images you see were captured in 

Milan, New York City, London, and Portland, OR 

and are paired with original material from the 

Nike, INC. archives. The text you see has been 

cut, pasted, and edited for length and effect 
from tape-recorded interviews, live-streamed 

discussions, group SMS, and individual 

compositions. It is frequently non-linear.

 The result is a collage of stories and 

techniques, releasing the energy built by each 

Nike icon both in competition and in community.

 This process exposes the emotion and 

innovation contained within ten monuments of 

sport to preserve their legacy while offering a 
vision of their future.

 This book was compiled in the Nike 

NYC studio. The intent is to inspire others to 

continue this creative dialogue moving forward.

 The research and background stories 

included for each icon were prepared by Gary 

Warnett (1978—2017).
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"CRASH COURSE" 

"PROCESS"

"THE TEN" 

Nike Blazer, Air Jordan I, 

Nike Air Max 90, Nike 

Air Presto, Nike Air 

VaporMax, Converse 

Chuck Taylor, Nike Air 

Force 1, Nike React 

Hyperdunk, Nike Air Max 

97, Nike Zoom Vaporfly.

"OFF CAMPUS"

8-13

14-55

56-223

224-255
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Nike is a beacon of creativity, design, and innovation.

 These attributes are a testament to our 

commitment towards the pursuit of groundbreaking 

athletic achievement, of course, but they’re also a 

testament to groundbreaking creativity and to our 

diverse cross-section of researchers and designers 

who help build and shape the products you’ve come 

to know and love from Nike.

 Working in partnership with Virgil on The Ten 

project underscored these ideals and what we strive 

to achieve at Nike. There’s a synergy that exists in 

our collective pursuit of creative endeavors. When 

you bring a diversity of thought, practice, and 

culture you have the ingredients to build something 

truly inspirational. 

 But even before we began, this project with 

Virgil was immediately powerful. For a start, we’d 

never actually brought the Nike, Inc. family of 

brands together in one collection before, so having 

Converse, Jordan, and Nike together already laid the 

groundwork for us to create something special: ten 

icons reconstructed.

"THESIS"  There are two things that I think define powerful 
creativity: curiosity and obsession. Our obsession 

with serving the athlete and building cutting-edge, 

pioneering performance products coupled with 

Virgil’s intense curiosity, allowed us to, together, re-

contextualize these iconic shoes for a new generation 

of Nike enthusiasts. Many of our icons are classics, 

and our ability to iterate allows them to remain as 

distinctly relevant and as culturally in stride now, as 

they were when they were first introduced.
 The future insists that we build products that are 

distinct and new, remaining constantly on the precipice 

of improvement. But, being distinct is actually quite 

difficult in modern culture, so that’s where we leverage 
the power of innovation through sport. 

 A good example of this is Breaking2 [The Nike 

Zoom Vaporfly], a shoe and a project obsessed with 
championing Eliod Kipchoge’s inspiring pursuit to tear 

down an unimaginable human barrier: the sub-two-

hour marathon. No stone was left unturned to make 

those shoes the best possible shoes for that one guy. 

At the same time, the form and shape and design 

vernacular is so unique that it created an entirely new 

form and iconic silhouette.

 If we continue to be distinct and new, we allow 

ourselves the opportunity to build timeless products 

that have the power to reshape the potential for 

athletic achievement. The Ten project shows how you 

can take these kinds of icons to another level, innovate 

on the story, and bring them to life in a different 
expression that has the power to impact culture and 

drive an emotional connection to our community.

 It starts with our Nike, Inc. icons. This is The Ten.

— Andy Caine, VP Footwear Design, NIKE
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You can’t set out to make an icon. Culture returns it 

to you.

 The important thing about The Ten for me is 

that it’s Nike recognizing its icons from the past, but 

showing them for the design integrity of the future. A 

postmodern idea about design, culture, innovation, 

and athletic performance all intertwined into one.

 Here you have a company—it’s obviously 

massive and focused on innovation and athletic 

performance—and then you have a kid like me who’s 

like staring at every poster, going to school wearing 

Nike basketball, wanting to play like Jordan.

 I believe that culture moves on this sort of 

wavelength. That a young generation possesses 

ideas that an older generation can now learn from 

in any genre, whether it’s art, fashion, architecture, 

music. I see it as a renaissance instead of an 

Armageddon.

 I wanted to give people the actual information, 

allow them to see what year these shoes are from, 

and how they place in the overall history of the brand. 

So, I looked at this whole project as like passing 

the baton and doing right by all that innovation, but 

adding a lifestyle layer to it, to say that these shoes 

are icons, they transcended into another space, 

highlighting what emotional attachment these objects 

[have]… or how we can now look at them in 2017 and 
understand how important they were in the past.

 This project to me was especially important, not 

just for the sneaker itself, but to make a platform that 

a generation can see themselves in, that we obsess 

about, but also see a larger story.

— Virgil Abloh™
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"RECONSTRUCT"

Verb (used with object)

1. 

To construct again; 

rebuild; make over.

2. 

To re-create 

in the mind from 

given or available 

information.
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The Ten divides itself into two 
groups of five, each designed 
with its own approach.

"REVEALING" uncovers the 
emotional details of each icon, 

offering a deconstructed, 
assembly-line feel that 

examines their past, present, 
and future. The X-ACTO blade 

becomes a primary tool, cutting 
away sections of the original 
example, using the subtext 
that’s always been inside to 

create something new and yet 
immediately familiar from what 

typically goes unseen.

Nike Blazer Mid, Air Jordan I, 
Nike Air Max 90, Nike Air 

Presto, Nike Air VaporMax.

"GHOSTING" uses a 
transparent outer layer to 
create a seamless effect, 
blurring the lines that make 
us think we know a shoe, 
stripping away elements to 
find a baseline. Each icon is 
reconstructed from an airy, 
ethereal material palette; an 
uncensored look at the shoe’s 
makeup that demonstrations its 
importance while challenging 
its original expression. 

Converse Chuck Taylor, 
Nike Air Force 1, Nike React 
Hyperdunk, Nike Air Max 97, 

Nike Zoom Vaporfly.
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PEN TO AIR MAX 
90, OFF-WHITE™ 
WORKSHOP

2
4

2
5

"
1

0
"

N
IK

E
 I

N
C

. 
c

/o
 V

ir
g

il
 A

b
lo

h
T

M
 



2
6

2
7

"
1

0
"

N
IK

E
 I

N
C

. 
c

/o
 V

ir
g

il
 A

b
lo

h
T

M
 



"RISOGRAPH TEST"
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I’m perfectly old to be a millennial, but I’m also forever young 

and thinking about these idolized objects. So what I wanted to 

do was add something to the lineage of design, to prove that 

with this access I can do something that’s in line with the great 

designers that came before. 

— Virgil Abloh™
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"REVEALING"

There are a few things I wanted to highlight 
in terms of the design ethos of the shoes.

One practice is reduction and removal. 
Celebrating the iconography of the shoe 

without damaging its aesthetic.

The only new space we have left is 
handmade.

One thing that I notice in my work, 
I haven’t been able to figure out 
perfectionism. I like errors. I like the 
expression. I was trying to find a new 
vocabulary in design by removing panels.

What you’re seeing is actually the foam 
that’s underneath every pair of Jordans 

you’ve had since you were a kid.

— Virgil Abloh™
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IT’S POTENTIALLY CAREER 
SUICIDE, TAKING TEN THINGS 

THAT ARE ICONIC AND ADDING 
A NEW LENS. — VIRGIL ABLOH™ 
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When two partners have equal confidence working together, the 

levels of innovation that occur are unpredictable.

That’s purely because of an open mind, and a willingness to create.

Every aspect of The Ten is a collaboration, from every image you 

see, to every future activation.
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"GHOSTING"

— Virgil Abloh™

Instead of changing the color, start
at the beginning.

These iconic shoes, they each have a 
silhouette that was predetermined before 
I approached it. How can I use text in my 

design language to exemplify that?

We’re adding this ghosting effect, a see-
through effect for the second five that 
gives them a transparent outer layer.

When you expose the shoe, it’s a design 
approach that… it was the only thing 

left. If you tell some kid off the street that 
Off-White’s doing an Air Force 1, they’ve 
seen enough Air Force 1s to say, “Oh it’s 

probably gonna have black and 
white lines.”

I was like, I need to over-deliver, find a 
credible design language and have a 
reason for it.
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"TEST SHOT"
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FLYKNIT

I THINK THAT WHEN YOU 
GROUP TOGETHER THE TEN, 
IT HAS SORT OF AN EMOTIVE, 

BRUTALIST AESTHETIC, 
MIXING AND MATCHING A FEW 

DIFFERENT DESIGN CUES. 
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Nike
Blazer
Timeless. Influential. Authentic.
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TIMELESS &
AHEAD OF ITS TIME
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People are infatuated with vintage for a 

reason. It’s been washed by culture for so 

long that it kind of rubs off any sort of trend 
or hype, and it just becomes this holy spot 

where you can actually appreciate design.

 Something that I believe in as well, like 

to make something interesting, is not about 

totally reverting the whole thing, it’s, like, ten 

minutes, or, a ten percent twist.

 That’s why I was enjoying this process,   

'cause it’s not about being super reductive or 

being super additive. It’s just that ten percent, 

sort of nudge of moving the Swoosh lower 

onto the sole, so it keeps the whole design 

integrity, but it makes it interesting.

 I wanted it to be white, and get dirty. 

There’s a certain inverse relationship with 

not treating them like they’re so precious and 

can’t be worn. It’s like here, they’re already 

messed up, enjoy them. I love dirty sneakers. 

You see my personal pair—I wear them.

— Virgil Abloh™
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"STUDIO"
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